


KPI results

40
87
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&) Price to value

* Compared to 7 1% for the average
Bl tool.
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7% Recommendation

100%

recommend

@ Vendor support

* Compared to 65% for the average
Bl tool.
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@ Satisfaction

97%

satisfied

@ Dashboards

97%
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Peer Groups and KPIs

The KPIs

The Bl & Analytics Survey 22 uses peer groups
and KPIs in order to present the survey results

in a series of insightful charts. Each of the KPI
charts in this document presents the results

of an individual measure (KPI) for a group of
comparable products (peer group). The charts
summarize the collective opinion of a group of
end users and do not necessarily reflect the views
of BARC. The KPIs all follow these simple rules:

*  Only measures that have a clear
good/bad trend are used as the basis
for KPls.

« KPIs may be based on one or more
measures from The Bl & Analytics
Survey.

«  Only products with samples of at least
20 - 30 (depending on the KPI) for
each of the questions that feed into
the KPI are included.

+ For quantitative data, KPIs are
converted to a scale of 1 to 10 (worst
to best).

« Alinear min-max transformation is
applied, which preserves the order
of, and the relative distance between,
products’ scores.

The terms ‘top-ranked’ and ‘leader’ are used in the
following KPI chart titles. Top-ranked’ indicates
first position. ‘Leader’ usually denotes a position
in the top 22-33% or top 2 (in case of five vendors)
products listed in the chart.

©2021 BARC - Business Application Research Center

Peer Group Classification

The Bl & Analytics Survey 22 features a range

of different types of Bl and analytics tools so

we use peer groups to help identify competing
products. The groups are essential to allow fair
and useful comparisons of products that are likely
to compete.

The peer groups have been defined by BARC
analysts using their experience and judgment,
with segmentation based on those key factors:

1. Focus - Is the product focused on and
typically used for dashboarding, ad
hoc reporting, self-service analytics,
integrated performance management
or embedded analytics?

2. Specialization - Is the vendor a B
& analytics specialist or a business
software generalist, offering a broader
portfolio of enterprise software for a
variety of business requirements?

3. Usage scenario - Is the product
typically used in midsize/departmental
implementations or large/enterprise-
wide implementations?

4. Global presence - Does the vendor
have a global reach and offer its
products worldwide?

Pyramid Analytics features in the following peer
groups:

« Dashboarding-focused Products
* Ad Hoc Reporting-focused Products

+  Self-Service Analytics-focused
Products

+  Embedded Analytics-focused Products
+ Bl & Analytics Specialists

+ Large/Enterprise-Wide
Implementations

Pyramid Analytics in

Peer Groups Overview

Dashboarding-focused Products: Includes products that
focus on creating advanced and highly sophisticated
dashboards.

Ad Hoc Reporting-focused Products: Includes products
that focus on self-service reporting and ad hoc
analysis.

Self-Service Analytics-focused Products: Includes
products that focus on visual data discovery and
advanced data visualization.

Integrated Performance Management Products: Includes
products that provide integrated functionality for BI,
analytics and Berformance management, especially
planning and budgeting.

Embedded Analytics-focused Products: Includes
reporting and analytics products that can be
embedded in other business applications (e.g., ERP
systems).

Business Software Generalists: Business software gener-
alists have a broad product portfolio that is not limited
to Bl and ana1lytics, including most (or all) types of
enterprise software for a variety of business require-
ments (e.g., ERP).

Bl & Analytics Specialists: Bl & Analytics specialists are
software vendors who focus solely on Bl and/or analyt-
ics. Often, they have just one product in their portfolio.

Midsize/Departmental Implementations: Products in this
peer group are typically (but not exclusively) used in
small and midsize scenarios and/or departmental im-
plementations with a moderate number of users and
data volumes.

Large/Enterprise-Wide Implementations: Products in this
eer group are typically (but not exclusively) used in

arge scenarios and/or enterprise-wide implementa-

tions with a large number of users and data volumes.

International Bl Giants: Includes products from
companies with annual revenues of $200m+ and a
truly international reach (partner ecosystem, on-site
locations, global installations and revenues).

Largest Enterprise Bl & Analytics Platforms: Includes
products used in the Iat;?est deployments (median
of at least 120 users and a majority of installations
in large companies with more than 2,500 employees
in the last four editions of this survey). Products
must be equipped with functionality for enterprise
deployments and serve a broad range of Bl and
analytics use cases.

[-BI & ANALYTICS
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Peer Group
Ad Hoc Reporting-
focused Products

Business Value
Price to Value
Recommendation
Product Satisfaction
Customer Satisfaction
Dashboards
Distribution of Reports
Ad Hoc Query
Advanced Analytics
Functionality
Self-Service
Ease of Use
Customer Experience
Data Preparation
Location Intelligence
Innovation

The Bl & Analytics Survey 22: Pyramid Analytics Highlights ‘ g

Peer Group

Self-Service Analytics-focused
Products

Business Benefits
Business Value
Recommendation
Dashboards
Self-Service
Query Performance
Customer Experience
Visual Analysis

v Y .
{\‘\’ é_g Leader in

Project Success
Price to Value
Vendor Support
Implementer Support
Customer Satisfaction
Distribution of Reports
Ad Hoc Query
Functionality
Ease of Use
Sales Experience
Data Preparation
Location Intelligence
Operational Bl

It has been another great year
for Pyramid Analytics, scoring
40 top ranks and 87 leading
positions across its six peer
groups. Pyramid performed
especially well in comparison
to its rivals in the Large/
Enterprise-Wide Implementations
peer group, where half of its
top ranks came. The vendor
was ranked number one in the
whole Bl & Analytics Survey 22
for Query Performance; second-
best in the Recommendation,
Dashboards, Self-Service,
Customer Experience and
Location Intelligence KPIs; and
third for Business Benefits,
Customer Satisfaction,
Distribution of Reports and
Functionality.

©2021 BARC - Business Application Research Center Pyramid Analytics in SBl[ISRA\'}JEgﬂEC%



The Bl & Analytics Survey 22: Pyramid Analytics Highlights

Peer Group
Large/Enterprise-Wide Implementations

Peer Group

Embedded Analytics-focused Products

/

i‘i\.;:;ﬁop-ranked in i’(:;) 4’1'2 Leader in
Business Benefits Analyses
Project Success Flexibility
Business Value Cloud BI
Price to Value Data Preparation
Recommendation Location Intelligence
Vendor Support

Operational Bl

Implementer Support Innovation

Product Satisfaction
Customer Satisfaction
Dashboards
Distribution of Reports
Ad Hoc Query
Functionality
Self-Service
Ease of Use
Query Performance
Sales Experience
Customer Experience
Visual Analysis
Competitive Win Rate
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1. %7 : ¢ Y i
\.‘l/ - ¥ op-ranked in \LL; 4.4‘/ Leader in
Recommendation Business Benefits
Dashboards Project Success
Self-Service Business Value
Query Performance Price to Value
Customer Experience Vendor Support

Implementer Support
Product Satisfaction
Customer Satisfaction
Distribution of Reports
Ad Hoc Query
Analyses
Advanced Analytics
Functionality
Ease of Use
Sales Experience
Data Preparation
Location Intelligence
Innovation

Visual Analysis

. o [-BI & ANALYTICS
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Peer Group
Dashboarding-focused
Products

The Bl & Analytics Survey 22: Pyramid Analytics Highlights ‘ g

1. / Top-ranked in Peer Group
AN

4

/ \-Query Performance Bl & Analytics
Visual Analysis Specialists

/ \

3‘(:;) (;‘i Leader in P
" Business Benefits &1;1’4}2 Top-ranked in peer Group
Project Success " Query Performance  pementatons
Business Value Visual Analysis @ BI-SRE com
Price to Value 2R .
Recommendation Y, £ leaderin

7 N

Business Benefits
Business Value
Recommendation Business
Product Satisfaction Benefits

Vendor Support
Implementer Support
Product Satisfaction
Customer Satisfaction

Top-ranked

Peer Group

DaSh boa rdS Cu stomer Sat|Sfa Ctlon Large/Enterprise-Wide

Implementations

Distribution of Reports

Dashboards

@ BI-SREY com

Ad Hoc Query Distribution of Reports
Analyses Ad Hoc Query
Functionality Functionality
Self-Service Self-Service Top-ranked
Customer Experience Customer Exper?ence Project
Data Preparation Data Preparation Success

Location Intelligence Peer Group
Large/Enterprise-Wide

Innovation Implementations
Q El'SUR\/EY.cnm

Location Intelligence

©2021 BARC - Business Application Research Center Pyramid Analytics in SBl[ISRA\'}JEgﬂEC% n



S

7% | The BI & Analytics Survey 22: Pyramid Analytics top ranks

Top-ranked

EITSESS
Value

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com

Top-ranked

Product
Satisfaction

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com

Top-ranked

Functionality

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com

Top-ranked

Price to Value

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SREYcom

Top-ranked

Customer
Satisfaction

Peer Group

Large/Enterprise-Wide
Implementations

@ BIF-SRE com

Top-ranked

Self-Service

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SREY com

©2021 BARC - Business Application Research Center

Top-ranked

Recommendation

Peer Group
Large/Enterprise-Wide
Implementations

Q BI'SUR\/EYJ:DM

Top-ranked

Dashboards

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SREYcom

Top-ranked

Ease of Use

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SREYcom

Top-ranked

Vendor
Support

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SIREY com

Top-ranked

Distribution
of Reports

Peer Group

Large/Enterprise-Wide
Implementations

@ BI-SIREY com

Top-ranked

Query
Performance

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SIREY com

Pyramid Analytics in

[-BI & ANALYTICS
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Top-ranked

Implementer
Support

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com

Top-ranked

Ad Hoc Query

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com

Top-ranked

Sales
Experience

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com
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Top-ranked

Customer
Experience

Peer Group
Large/Enterprise-Wide
Implementations

@ Bl-SREY com

Top-ranked

Business
Value

Peer Group
Self-Service
Analytics-focused Products

@ Bl-SREY com

Top-ranked

Customer
Experience
Peer Group

Self-Service
Analytics-focused Products

@ Bl-SREY com

Top-ranked

Visual
Analysis

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SREYcom

Top-ranked

Recommendation

Peer Group
Self-Service
Analytics-focused Products

Q Bl-SUR\/EY,EﬂITI

Top-ranked

Visual
Analysis

Peer Group
Self-Service
Analytics-focused Products

@ BI-SREYcom
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Top-ranked

Competitive
Win Rate

Peer Group
Large/Enterprise-Wide
Implementations

@ BI-SREYcom

Top-ranked

Dashboards

Peer Group
Self-Service
Analytics-focused Products

@ BI-SREYcom

6
18

Peer Group
Embedded Analytics-focused Products

@ Bl'SUR\/EY.cnm

>

8
13

-

Peer Group
Self-Service Analytics-focused Products

@ BI _SUR\/EYACEIITI

Top-ranked

Self-Service

Peer Group
Self-Service
Analytics-focused Products

@ BI-SIREY com

Top-ranked

Recommendation

Peer Group
Embedded Analytics-
focused Products

0 EI'SUR\/EY.cnm

Pyramid Analytics in
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Top-ranked

Business
Benefits

Peer Group
Self-Service
Analytics-focused Products

@ Bl-SREY com

Top-ranked

Query
Performance

Peer Group
Self-Service
Analytics-focused Products

@ Bl-SREY com

Top-ranked

Dashboards

Peer Group
Embedded Analytics-
focused Products

@ Bl-SREY com
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Top-ranked

Self-Service

Peer Group
Embedded Analytics-
focused Products

@ Bl-SREY com

Top-ranked

Query
Performance

Peer Group
Ad Hoc Reporting-focused Products

@ Bl-SREY com

2
18

-, -

Peer Group
Dashboarding-focused Vendors

@\ BI'SUR\/EY.cum

Top-ranked

Query
Performance

Peer Group
Self-Service
Analytics-focused Products

@ BI-SREYcom

Top-ranked

Visual
Analysis

Peer Group
Ad Hoc Reporting-focused Products

@ BIFSREY com

Top-ranked

Query
Performance

Peer Group
Dashboarding-focused Products

@ BI'SUR\/EY.I:um

Top-ranked

Customer
Experience

Peer Group
Self-Service
Analytics-focused Products

@ BI-SREYcom

14

Peer Group
Bl & Analytics Specialists

@ Bl'SUR\/EY.I:nm

Top-ranked

Visual
Analysis

Peer Group

Dashboarding-focused Products

0 Bl'SUR\/E\f/.num

Top-ranked

Visual
Analysis

Peer Group
Self-Service
Analytics-focused Products

@ BI-SIREY com

Top-ranked

Query
Performance

Peer Group
Bl & Analytics Specialists

@ BI-SIREY com

2
17

-, -

Peer Group
Ad Hoc Reporting-focused Products

Q\ BI'SUR\/EY.cum

Top-ranked

Visual
Analysis
Peer Group

Bl & Analytics Specialists

@ Bl-SREY com
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€¢

An excellent product, with good technical Customer Quotes | ‘ ‘

support and service, which | would
recommend potential customers to

experience.
@ Bl'SUR\/EY.nnm ‘ ‘
, External consultant, healthcare, 100-2,500 ‘ ‘
employees
| like the vast capabilities included
A great product, flexible and excellent within a single platform.
self-service Bl. Responsive support @ Bl-SURVFY com
and ever increasing user resources.
, External consultant, consulting, <100
@ BI-SRVEY com emp/oyees
, Person responsible/Project manager
for Bl/analytics from IT department,
manufacturing, >2,500 employees ‘ ‘
A polished product supported by
We are happy with our Pyramid solution choice, an enthusiastic and knowledgeable
as the company partners with us in our journey, L=
actively participating in achieving our objectives @ Bl-SRVEY co
d visi f self-service BI.
andvision of sefFservice , ClO/Head of IT, oil, gas and mining, 100-
@ Bl'SUR\/EY.cum

2,500 employees

, Head of Bl & Analytics Competence Center, retail/
wholesale/trade, >2,500 employees




€¢ What Customers Like Most | (¢

Flexibility and the fact that
anything we want to achieve is

always possible.
@ BI-IREoon €C

, , Head of Bl & Analytics Competence
Center, retail/wholesale/trade, >2,500 It's clear, clean, and intuitive. Basically

employees anything we have envisioned has happened.
Intuititive and easy to use, @ BI-SRVY com
easily adopted by all users.
Person responsible/Project manager for
@ BI-SLRVEY com departmental Bl/analytics, healthcare, >2,500
employees
, Head of Bl & Analytics Competence proy
Center, retail/wholesale/trade,
>2,500 employees ‘ ‘
‘ ‘ Product is simple to implement. Does not

have a steep learning curve. Scalability
and hosting options. Ease of use. Good

A powerful platform with an abundance of C
visualizations.

well-thought out, integrated features and
functionality. Fast, modern and sophisticated
without being complicated. ,

@‘ El'SUR\/EY.cum

@ Bl'SUR\/EY.cnm

Head of Bl & Analytics Competence Center,
insurance, 100-,2500 employees

, Head of Bl & Analytics Competence Center, retail/
wholesale/trade, >2,500 employees




Pyramid Analytics overview

Founded in late 2008, Pyramid Analytics is a
privately held software company with close to 200
employees. The company is headquartered in the
Netherlands and has go-to-market teams in North
America, Europe, the Middle East and Africa.
Research and development largely takes place

in Israel with a dedicated team of approximately
65 developers. The vendor recently received
additional venture capital, this time from JVP,

to grow its business. This funding is Pyramid
Analytics' third round, the previous one coming in
2015.

Pyramid Analytics' vision is to help companies
realize the full potential of their data by providing
a unified data analytics platform that enables
large enterprises to become data-driven and
disruption-resilient.

Pyramid Analytics launched its first Bl product,

Bl Office, back in 2012. Bl Office grew over time
into @ mature and broad Bl platform. However,
because of changing customer requirements and
technologies, the company decided a modernized
architecture and technology was needed to

Versions used
n=35

Vv2020.18
Vv2020.17

V2020.x

v2020.11
v2020.12

V2020.13

V2020.16 V2020.14

V2020.15
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address new markets and use cases such as
embedding. In 2017, Pyramid Analytics launched
Pyramid, its newly architected and revamped
product.

Pyramid was built from the ground up to be an
integrated platform which unifies enterprise-
grade self-service with governance in one
product that can be deployed anywhere, run

on any data and used by any type of user.

The product supports a broad range of Bl and
analytics scenarios by offering features for data
preparation, data discovery, formatted reporting,
dashboards and analysis. The web-based suite
uses modern standards such as HTMLS5, Java and
RESTful APIs. It also makes strong use of machine
learning to differentiate the tool with the goal

of making an impact in the highly competitive
enterprise market. Pyramid Analytics markets its
unified platform as the ‘Analytics OS' (operating
system), which clearly shows its aspiration to
deliver a platform that caters for all the analytics
needs of its customers.

Pyramid Analytics customer responses

This year we had 35 responses from Pyramid
Analytics users. At the time of the survey, 27
percent were using version 2020.15, 20 percent
version 2020.16, 17 percent version 2020.17, 13
percent version 2020.x, 7 percent version 2020.14,
7 percent version 2020.13, 3 percent version
2020.18, 3 percent version 2020.12 and 3 percent
version 2020.11.

Pyramid Analytics in

Introduction

The Bl & Analytics Survey 22 is based

on findings from the world's largest and
most comprehensive survey of business
intelligence end users, conducted from
March to June 2021. In total, 2,478 business
intelligence and analytics end users to

the survey with 1,877 answering a series

of detailed questions about their use of a
named product. Altogether, 30 products (or
groups of products) are analyzed in detail.

The Bl & Analytics Survey 22 examines user
feedback on Bl product selection and usage
across 36 criteria (KPIs) including Business
Benefits, Project Success, Business Value,
Recommendation, Customer Satisfaction,
Customer Experience, Innovation and
Competitiveness.

This document contains just a selection of
the headline findings for Pyramid Analytics.
It does not show all the KPI results and
focuses mainly on the positive findings.

For more information on the survey, visit
The Bl Survey website.

[-BI & ANALYTICS
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https://bi-survey.com/business-intelligence-software-comparison

User and Use Case

Demographics

Pyramid serves a broad range of user
requirements. The product is mostly used
for enterprise reporting, dashboards and
analyses - all roughly to the same degree.
71 percent of respondents have also used
the product for ad hoc querying. Despite
having predefined content available

to them, Pyramid users from business
departments seem to be quite active
content creators, analyzing data and
visualizing it in reports and dashboards.

Advanced analytics functionality is used
by 17 percent of respondents. However,
an impressive 77 percent plan to invest in
this trending area. Pyramid offers native
integration of R and Python into the data
flows of the product, as well as allowing
users to incorporate third-party plug-ins
and libraries. This support of advanced
analytics is a differentiating factor for
Pyramid.

86 percent of this year's respondents
came from mid-sized and large enterprises
with a median of 100 users. The mean of
744 users shows that there are already a
number of large deployments out there.

©2021 BARC - Business Application Research Center

Current vs. planned use
n=34

Standard/Enterprise T ee% - RED
reporting 86% 1%
Dashboards/
Scorecards L -
Basic data analysis 83% 17

Ad hoc query 71% 29%
Financial
consolidation MESMEMEERY
Budgeting/Planning |JEXIG 49%
Advanced analytics

B Inuse W Planned

5 products most often evaluated in
competition with Pyramid

n=30
Tableau I 5/%
Microsoft Power Bl I /9%
IBM Cog. Analytics I 23%
Qlik Sense N 23%
QlikView I 23%

Percentage of employees using
Pyramid
n=35

Pyramid

Average of all

0,
products Lt

Pyramid Analytics in

Number of users using Pyramid
n=35

Average of all

EYEme products
100 75
Median o O

Tasks carried out with Pyramid by
business users

n=35

View reports/ m—— 7%
navigate dashboards | 1 91%

I O/ %
Analyze/explore data | 1 83%

Create reports/ m—_——— 77 %
dashboards 1 69%

I 37%
Prepare data 1 40%

Create/use advanced mmm 17%
analytics models &3 9%

B Pyramid
U Average of all products

Company size (employees)
n=35

Less than 100 I 14%
100-2500 NN /3%
More than 2500 NG /3

[-BI & ANALYTICS
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Business Benefits

This KPI is based on the achievement level of a variety of
business benefits.



Business Benefits — Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid

SAS Visual Analytics
MicroStrategy
QlikView

Qlik Sense

IBM Plan. Analytics

e/ 6
EEEassss———— /5
Eaeeess—— /]
Eeee—— (.3

X

WL
4
P’
'.\Rt\'é‘

\/

Oracle Analytics Cloud m—— 6.3
Peer Group Average msmmmmmmmss 6.0
Tableau m— 54
SAP Analytics Cloud m—— 4.7
IBM Cog. Analytics mem— 4.6
SAS Platform s 3 1
SAP BO Bl mmmmm 2.6 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey

©2021 BARC - Business Application Research Center

2
\
Y1
R

Business Benefits — Top-ranked \

4
NS

\;

N

Peer Group: Self-Service Analytics-focused Products

Pyramid 9.5
SAS Visual Analytics ~m————— 7.6
QlikView m——— 7 5
Entrinsik =~ eo—— 7 4
Dundas m— 7 3
Qlik Sense  — 7 ]
Peer Group Average memmmmmmms 6,9
InfoZoom m——— .2
Microsoft Power Bl = 6.0
Tableau m——— 54
SAP Analytics Cloud =~ me— 47 . -

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Business Benefits

& BARC Viewpoint

Survey results show that Pyramid custom-
ers clearly benefit from using the software.
We asked customers to rate their level of

achievement of 11 different business ben-
efits. Pyramid scored well above average
in almost all of these benefits. Compared
to other vendors in the survey, Pyramid
customers are especially likely to be able to
reduce costs, improve customer satisfac-
tion and improve operational efficiency. A
rating of 9.5/10 in the Business Benefits KPI
is the second best in the whole Bl & Ana-
lytics Survey 22, placing Pyramid top of the
Large/Enterprise-Wide Implementations and
Self-Service Analytics-focused Products peer
groups.

[-BI & ANALYTICS
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¢ oy N2
Business Benefits — Leader Y 4}' Business Benefits — Leader Y 4.4' . . :,_
Peer Group: Bl & Analytics Specialists Peer Group: Embedded Analytics-focused Products Business Ben ef Its !
Phocas meeessssssssssssss 10.0 Looker meesssssssssssss— 0 8
Pyramid = 0.5 Pyramid me——— 0 5
CALUMO meessssssssssssss O 4 TARGIT meessssssssssssss 9.0
TARGIT s 9.0 Zoho Analytics ~m———— 8.4
Bissantz ~me—— 8.1 SAS Visual Analytics ~me———— 7.6
SAS Visual Analytics ~m—— 7.6 MicroStrategy m————— 7.6
MicroStrategy m——— 7.6 Peer Group Average s 7.5
QlikView m—— 7.5 Entrinsik =~ m—— 7 4
Entrinsik =~ m—— 7 4 Dundas m— 7.3
Dundas mee——— 7.3 Qlik Sense  T— /.1
Qlik Sense  T———— /.1 Domo = 6.0
Peer Group Average mmmmmss 6.9 Microsoft Power Bl ~ mo——— 6.0
Domo msssss—— 6.0 Logi Analytics e 4.3 -
Report One  m— 4.8 www.bi-survey.com
Cubeware = 3.7 This chart represents the results for one KPI in one peer group
SAS Platformn  msss 3.1 and includes only a subset of the products featured in the survey.

DigDash mmmm 2.2 © BARC
www.bi-survey.com
This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey.

©2021 BARC - Business Application Research Center Pyramid Analytics in SBII_ISRA\'}IEL&TlECZZ



¢ oy N2
Business Benefits — Leader Y 4}' Business Benefits — Leader 4 4.4' . . :,_
Peer Group: Ad Hoc Reporting-focused Products Peer Group: Dashboarding-focused Products Business Ben ef Its !
Phocas e 10,0 Phocas m——— 10.0
Looker msssssssssss——— 0 8 Pyramid mes— 0 5
Pyramid me—— 0 5 TARGIT s O ()
CALUMO = 9./ Zoho Analytics m———— 8 4
TARGIT e 9 0 SAS Visual Analytics m——— 7.6
Zoho Analytics ~m——— 3.4 QlikView m———— 7 5
Bissantz ~m—— 3, Entrinsik — m— 7 4
SAS Visual Analytics —me—— 7 6 Dundas meesss— 7.3
Entrinsik =~ e——— 7 4 Peer Group Average s 6.5
Dundas m—— 7.3 Domo meess— 6.0
Qlik Sense ~=—— 71 Microsoft Power Bl = 6.0
Peer Group Average s 6.8 Tableau m— 5.4
IBM Plan. Analytics — m—— 6.3 Report One = 4.8
Domo wee—— (.0 SAP Analytics Cloud — m— 4.7
Infor d/EPM ~ me— 5.8 Logi Analytics — me— 4.3
Serviceware Perf. s 5.6 Cubeware e 37
Tablegu m——— 54 DigDash  mmsmm 2 2 © BARC
Cubeware m—— 37 www.bi-survey.com
DigDash (— ) This chart represents the results for one KPI in one peer group

X and includes only a subset of the products featured in the survey.
Microsoft Excel == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Project Success

This KPI is based on the implementation satisfaction level and the
frequency of projects completed on time and on budget.



Project Success — Top-ranked N £ Consistently outstanding in Project Success
Peer Group: Large/Enterprise-Wide Implementations Peer Group: Large/Enterprise-Wide Implementations PrOJ ect S uccess
Pyramid me—— 8 8 .
IBM Plan. Analytics = m—— 33 1. O=0—=0—0—0 Pyramid
—— H H
dpleau 78 20 O O O O IBMPlan. Analytics & BARC Viewpoint
Qlik Sense  =—— 7.3 3.0 O O O O Tableau
SAS Platform m—— 7.0
Peer Group Average s 6.8 4.0 O O O O Qlikview Pyramid seems to satisfy its demanding
MicroStrategy —=e——— 6.3 : customers in terms of costs: Price-perfor-
Oracle Analytics Cloud  m—— 6.7 2 (@& @8 (& El e mance ratio is the third most frequently
S V'sulal Anal?/tlc; 6.2 6. 0 O O O O MicroStrategy cited reason why they purchase Pyramid
S/IA\;N,IA\E?) yt'/:i; Oiucs 552 _ Analytics; they highlight the product’s im-
g;SAP B)g . a5 7.0 O O O O sAPAnalytics Cloud pact on reducing their costs; and most were
m— 4.7 o oARC . . o
Www_biiﬁfvey_com 8.0 O O O O SASPlatform also able to complete their projects within
This chart represents the results for one KPIl in one peer group . bUdget' MOI’GOVGF, the level of satisfaction
and includes only a subset of the products featured in the survey 9. 0 O O O O Oracle Analytics Cloud of users and administrators with their Pyra-
mid implementations was above the survey
10. SAP BO BI .
©\0-0 O/0 average this year. These results lead to an
11. O O O O IBM Cog. Analytics 8.8/10 rating in the Project Success KPI. Pyra-
mid Analytics tops the Large/Enterprise-Wide
12. O SAS Visual Analytics

Implementations peer group for the fifth

17 18 19 21 22 tlmelnarowthlsyear.
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Project Success — Leader “».é 4}' Project Success — Leader "‘».b, £
Peer Group: Dashboarding-focused Products Peer Group: Embedded Analytics-focused Products PrOJ ect S uccess
Entrinsik ~ m————— 0 ) Entrinsik = m—————— O 2 . \’{/ Y
Project Success - Leader A\ £
Phocas m—————— 3 O Pyramid me—— 7 4 J > &
DigDash me——— 3.0 TARGIT =—— 7,2 Peer Group: Self-Service Analytics-focused Products
Pyramid me— 7 4 Looker m—— 6.0
Report One m——— 7.3 Dundas messssss—— 59
TARGIT m— 7.2 Logi Analytics ~ m— 5.8
Dundas meessssss— 59 Domo ms—— 5.7 InfoZpom 100
. . Entrinsik = 0 )
Logi Analytics ~ me—— 5.8 Peer Group Average s 5.6 .
) Pyramid me— 7 4
Tableau m———— 5.8 Microsoft Power Bl ~=o— 5 3
: Peer Group Average s 6.0
Peer Group Average s 5.8 Qlik Sense  m———— 5.0 Dundas 59
I
Domo ms—— 5.7 MicroStrategy m—— 4.6 )
o . Tableau m— 5.8
QlikView m— 5.6 Zoho Analytics s ? 8 o
. . . QlikView = 50
Microsoft Power Bl ~ m—— 5 3 SAS Visual Analytics == 1.0 © BARC Mi fp BI 53
SAP Analytics Cloud — m— 4 5 L ICrosoTt Fower :
Zoho Analvtics 28 This chart represents the results for one KPI in one peer group Qlik Sense  =—— 5 0
b y : and includes only a subset of the products featured in the survey. SAP Analytics Cloud e 45
~ Cubeware == 1.6 SAS Visual Analytics == 1.0 © BARC
SAS Visual Analytics == 1.0 © BARC www.bi-survey.com
) wva.bi-survey.com This chart represents the results for one KPI in one peer group
This chart represents the results for one KPI in one peer group and includes only a subset of the products featured in the survey.

and includes only a subset of the products featured in the survey.
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Business Value

This KPI combines the Business Benefits, Project Success
and Project Length KPIs.
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Business Value - Top-ranked izgc.&’ Consistently outstanding in Business Value @
Peer Group: Self-Service Analytics-focused Products Peer Group: Self-Service Analytics-focused Products B usiness Va I ue
Pyramid 8.2 .
InfoZoom 8.1 I O Pyramid
Entrinsik =~ =—— 7 6 3 3
A — 20 O O O Infozoom & BARC Viewpoint
Peer Group Average mssmmmmmss 6,5
Qlik Sense  ———— G5 3.0 O O O O Entrinsik
QlikView s 6.4 Pyramid Analytics provides impressive
Microsoft Pf";‘ler B g; 4. O\ YOO \Q O Dundas business value to its customers, as demon-
abpleau I . .
strated by two top spots and four leadin
SAS Visual Analytics —— 5 4 5.0 O O O O qliksense . y P 'p . &
. positions in the Business Value KPI this year.
SAP Analytics Cloud — me— 49 - S .
S - 60 O O O O Qlikview Pyramid is implemented in an average of
This chart represents the results for one KPI in one peer group 3.73 months' which Ids faster than m0|5t of
and includes only a subset of the products featured in the survey. ) its competitors. Besides serving regular re-
7. M ft P Bl . . .
OO 0O OO Microsoft Power porting demands, this modern platform is
equipped with capabilities such as NLQ and
8. Tableau
C10 NLG, which enables business users to save
9. O SAS Visual Analytics time by helping them to query and.V|suaI|z.e
the data faster than they would using tradi-
10. O SAP Analytics Cloud tional reporting functions.
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Business Value - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid mess— 8.2
Qlik Sense — 6.5
QlikView m—— 6.4
MicroStrategy m—— 6.2
IBM Plan. Analytics m—— 6,
Tableau m——— 5.7
SAS Visual Analytics m—— 5.4
Peer Group Average w53
Oracle Analytics Cloud m— 5.
SAP Analytics Cloud m— 4.9
IBM Cog. Analytics mmmmmmm 3.4
SAP BO Bl messssm 3.2

SAS Platform s 3.2 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey
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Business Value - Leader

Peer Group: Embedded Analytics-focused Products

Looker m———— 3 4
Pyramid m— 8 2
TARGIT —— 7 O
Entrinsik =~ =——— 7 6
Zoho Analytics ~m———— (.3
Peer Group Average mmmmmss 6.6
Dundas m—— (.0
Qlik Sense ——— (.5
MicroStrategy m———— (.2
Domo = 5 8
Microsoft Power Bl ~ m— 5 7
SAS Visual Analytics — me—— 5 4
Logi Analytics e 4.7 . -
www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Business Value
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Business Value - Leader A &£ Business Value - Leader

Peer Group: Ad Hoc Reporting-focused Products

Phocas s O 6
Looker m—— 3 4
CALUMO e 8 )
Pyramid me— 8 2
TARGIT e—— 7 O
Bissantz m———— 7 O
Entrinsik =~ =——— 7 6
Serviceware Perf, m———— 6.9
Zoho Analytics — me——— (.8
Dundas m—— (.0
Qlik Sense  n——— 6 5
Peer Group Average s 6.4
IBM Plan. Analytics — me— (.1
Domo s 58
Tableau m——— 57
SAS Visual Analytics — me— 5 4
Infor d/EPM e 5 1
DigDash  me— 4.7
Cubeware mem== 28

Microsoft Exce| —mmmmm 2 4 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Peer Group: Dashboarding-focused Products

Phocas e 0 6
Pyramid me— 8 2
TARGIT m——— 7.9
Entrinsik ~=—— 7.6
Zoho Analytics m———— (.3
Dundas m——— 0.6
QlikView m——— ( 4
Report One me——— (.4
Peer Group Average s 6,2
Domo mes— 5.8
Microsoft Power Bl ~ so——— 5 7
Tableau m—— 5.7
SAS Visual Analytics — me— 5 4
SAP Analytics Cloud — me— 4.9
Logi Analytics — me— 4.7
DigDash  me— 4.7

Cubeware == 28 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Business Value

Business Value - Leader \, £

Peer Group: Bl & Analytics Specialists

Phocas meesssssssssssssss O 6
CALUMO s 8 7
Pyramid me— 3 2
TARGIT me—— 7 O
Bissantz me——— 7 O
Entrinsik =~ =——— 7.6
Dundas m—— (.06
Peer Group Average s 6.5
Qlik Sense ——— (.5
QlikView m—— (.4
Report One m——— 6.4
MicroStrategy m——— (.2
Domo s 58
SAS Visual Analytics — mee—— 5 4
DigDash  nes— 4.7
SAS Platform — s 3 2

Cubeware == 2.8 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Price to Value

This KPI is based on how users rate their Bl tool in terms
of its price-performance ratio.
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1.} . o
Price to Value - Top-ranked izgc.&’ Consistently top-ranked in Price to Value
Peer Group: Large/Enterprise-Wide Implementations Peer Group: Large/Enterprise-Wide Implementations prlce to Va I ue
Pyramid m— 8 3 o c o c o )
Oracle Analytics Cloud me— 5.2 B Pyramid : :
IBM Plan. Analytics s 51 2.0 O O O O Oracle Analytics Cloud <> BARC Viewpoint
QlikView m—— 5 1
Qlik Sense =— 5 0 3.3.0O0 O O O O i1BMPlan. Analytics
SAS Visual Analytics m— 4 5 o
MicroStrategy e 4.4 4.0 O O O O qlikview Although Pyramid customers seem to be
Peer Group Average s 4.2 ) cost-sensitive, 55 percent rated the prod-
SAP Analytics Cloud 4. 2 2 (0|00, @/) @ (Rt uct's value for money as “excellent”. A fur-
Tableau = 35 6. 0 O O O O SAS Visual Analytics ther 33 percent rated it as “good”, leading
SAP BO Bl w34 . to an 8.3/10 rating in the Price to Value KPI
SAS Platlform =13 7.0 O O O O Microstrategy and first place in the Large/Enterprise-Wide
IBM Cog. Analytics == 1.0 © BARC / i
8 b www.bi-survey.com 8. O O O O O SAPAnalytics Cloud /mp/e_mentatlons peer group for the fifth
This chart represents the results for one KPI in one peer group yearin arow. The vendor guara ntees
and includes only a subset of the products featured in the survey .0 O O O O Tableau straightforward pricing with no surprises or
hidden costs and it seems to be keeping its
0.0 O O O O sAPBOBI e
11. O O O O sASPlatform
12. O IBM Cog. Analytics
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Price to Value - Leader Y 4}' Price to Value - Leader Y 4.&' . ‘o
Peer Group: Ad Hoc Reporting-focused Products Peer Group: Dashboarding-focused Products Price to Value {:—)
Entrinsik =~ s 10.0 Entrinsik =~ s 10.0
CALUMO meesssssssssssss 8.0 Phocas meesssssssssssss 3.8
Phocas meesssssssssssss 3.8 Dundas e 8./
Dundas m—— 8.7 Pyramid mm—m 8.3
Pyramid m— 8.3 DigDash m—— 7.9
DigDash m—— 7.9 Microsoft Power Bl m—— 7.6
Serviceware Perf. m———— 7.9 TARGIT —=— 7 .4
TARGIT — 7 4 Peer Group Average mssmssn 6.5
Peer Group Average mssmmss 6.7 Zoho Analytics ~e—— 6.2
Microsoft Excel —m—— 6.7 Domo ms— 06.1
Zoho Analytics ~m—— 6.2 Logi Analytics — m—— 5.9
Looker m— 6.2 Cubeware m——— 5.5
Domo e 0.1 QlikView m——— 5
Bissantz ~me— 5.7 SAS Visual Analytics e 4.5
Cubeware m—— 5.5 SAP Analytics Cloud — m— 4.2
Infor d/EPM = 5.3 Report One = 4.0
IBM Plan. Analytics — m— 5, Tableau w=sm 3.5  ©BARC
Q|ik Sense e 5.0 www.bi-survey.com

This chart represents the results for one KPI in one peer group

SAS Visual Analytics — m— 4.5
y and includes only a subset of the products featured in the survey.

Tableau w=sssm 3.5  ©BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Price to Value - Leader Y 4}' Price to Value - Leader 4 4.4' . ‘0
Peer Group: Embedded Analytics-focused Products Peer Group: Self-Service Analytics-focused Products prlce to Va I ue {:—)
Entrinsik ~ s 10.0 Entrinsik ~ m—— 10.0
Dundas eeessssssssss— 3, 7/ Dundas eeessssssssss—m 3 7/
Pyramid msss—— 8.3 Pyramid messssss—— 8.3
Microsoft Power Bl ~m——— 7.6 Microsoft Power Bl ~m—— 7.6
TARGIT m—— 7 4 InfoZoom =———— /.0
Peer Group Average msssss 6.7 Peer Group Average mssmmsss 6.4
Zoho Analytics ~m—— (.2 QlikView mo— 5.
Looker m———— 0,2 Qlik Sense ~ =—— 5.0
Domo messs—— 06.1 SAS Visual Analytics e 4.5
Logi Analytics ~ m—— 5.9 SAP Analytics Cloud — m— 4.2
Qlik Sense ~ =——— 5.0 Tableau e 35 © BARC
SAS Visual Analytics — m— 4.5 www.bi-survey.com

This chart represents the results for one KPI in one peer group

i I © BARC
MicroStrategy 4.4 and includes only a subset of the products featured in the survey.

www.bi-survey.com
This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey.
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Recommendation

This KPI is based on the proportion of users that say they
would recommend the product to others.
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Recommendation - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid m— 9 3
IBM Plan. Analytics m——— 6.8
Qlik Sense  ——— .3
QlikView m— 5 7
MicroStrategy m——— 4.8
Peer Group Average mwmmmmmm 4.4
Tableau m— 4 2
Oracle Analytics Cloud 3.8
SAS Platform s 3 4
SAS Visual Analytics = 2 5
IBM Cog. Analytics w2 3
SAP Analytics Cloud mmsm 2.0
SAPBO B| mmm 1.5 © BARC

www.bi-survey.com
This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey
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Recommendation - Top-ranked

..Il!

Peer Group: Self-Service Analytics-focused Products

Pyramid me— 0,3
Entrinsik ~ mss——— O (
InfoZoom meee—————— 8.8
Dundas meeesssss—— 6.8
Qlik Sense  —— 6.3
Peer Group Average mssmmss 6.0
QlikView m— 5 7
Microsoft Power Bl ~o—— 5.4
Tableau m— 4.2
SAS Visual Analytics s 2.5
SAP Analytics Cloud s 2.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

©2021 BARC - Business Application Research Center

Consistently outstanding in
Recommendation

Peer Group: Large/Enterprise-Wide Implementations

1. Pyramid

@)
@)

O O O IBM Plan. Analytics
3.0 O O O O QlikSense
4.0 O O O O Qlikview
5.0 O O O O MicroStrategy
6.0 O O O O Tableau
7.0 O O O O oracle Analytics Cloud
8. 0O O O O O sAsPlatform
9.0 O O O O SsAsVisual Analytics
0. O O O O O IBM Cog. Analytics
11. O O O O sAPAnalytics Cloud
12. O SAPBO BI
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Pyramid Analytics in

Recommendation

& BARC Viewpoint

All the Pyramid users surveyed said they
would recommend the product to their
peers. An extraordinary 86 percent even
stated they would “definitely” recommend
it: the second highest rate in the whole Bl &
Analytics Survey 22. This results in top-two
placements for Pyramid Analytics in all of
its peer groups. This is a great result and

a perfect foundation for the company to
grow and expand upon. One customer gave
the following glowing review: “It's quite
cost-efficient, easy to implement and use,
and great value to customers.”
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Recommendation - Top-ranked 1;14.&’ Recommendation - Leader *"».; £ .
Peer Group: Embedded Analytics-focused Products Peer Group: Dashboarding-focused Products Recommen d ation
Pyramid —me— O3 Phocas e 10.0
Entrinsik =~ m—— 0.0 Pyramid mes—— O 3
TARGIT — 7.0 Entrinsik =~ e——— 0 0
Dundas m—— (.8 DigDash me—— 3,1
Looker m— (.7 TARGIT m— 7.2
Qlik Sense  =— (.3 Dundas m—— 6.8
Domo m—— (1 Report One me————— 6.4
Peer Group Average mmsmmmmmss 5.9 Domo mee—— 6.1
Microsoft Power Bl ~ — 5.4 Peer Group Average s 5.7
MicroStrategy m— 4.8 QlikView m—— 5.7
Logi Analytics ~ me— 3.8 Microsoft Power Bl ~ — 5.4
Zoho Analytics w35 Tableau m—— 42
SAS Visual Analytics —mmsm 2.5 © BARC Logi Analytics — me— 3.8
Www.bi-survey.com Zoho Analytics e 3.5

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

SAS Visual Analytics —mmmmm 2.5
SAP Analytics Cloud mmmm 2.0

Cubeware mm 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey.
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Recommendation - Leader *‘».é 4}' Recommendation - Leader *"».é 4.4' .
Peer Group: Ad Hoc Reporting-focused Products Peer Group: Bl & Analytics Specialists Recommen d ation
Phocas e 10,0 Phocas m——— 10.0
Pyramid me— 9 3 Pyramid me— O 3
Entrinsik =~ =——— 0 0 Entrinsik =~ =——— 0 0
CALUMO = 3.4 CALUMO = 3.4
DigDash m———— 3,1 DigDash m———— 3,1
TARGIT —e— /.7 TARGIT —e— /.7
Bissantz —me—— (.8 Bissantz —me—— (.8
Dundas mee— (.8 Dundas wee— (.8
IBM Plan. Analytics ~m—— .3 Report One =e—— (.4
Looker m——— 6.7 Peer Group Average mssssss 6.4
Serviceware Perf. m—— (.5 Qlik Sense =———— (.3
Qlik Sense ~=— (3 Domo mes—— (.
Domo s (1 QlikView =——— 5 7
Peer Group Average s 5.9 MicroStrategy e 4.8
Tableau v— 4 2 SAS Platform s 3.4
Zoho Analytics e 3.5 SAS Visual Analytics w2 5
SAS Visual Analytics w2 5 Cubeware == 1.0 © BARC
Microsoft Excel —wmm 1.7 www.bi-survey.com
Infor d/EPM == 1.2 This chart represents the results for one KPIl in one peer group

and includes only a subset of the products featured in the survey.
Cubeware == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Vendor Support

This KPI measures user satisfaction with the level of
vendor support provided for the product.
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Vendor Support - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid m—— O 3
SAS Visual Analytics m———— 7 5
Tableau m—— 6.5
MicroStrategy m————— (.4
SAS Platform = 6.4
SAP Analytics Cloud = 5.6
Peer Group Average s 5.2
QlikView m—— 4.6
Oracle Analytics Cloud me—— 4.5
Qlik Sense =——— 4 1
IBM Plan. Analytics 3.8
IBM Cog. Analytics mmmmm 2 4
SAP BO Bl === 2.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey
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Consistently top-ranked in
Vendor Support

Peer Group: Large/Enterprise-Wide Implementations

1. O=0Q—=0—0—0 Pyramid

2.0 O O O O sAsvVisual Analytics
3.0 O O O O Tableau

4.0 O O O O MicrosStrategy
50O O O O O sAsPlatform

6. O O O O O SAPAnalytics Cloud
7.0 O O O O Qlikview

8. O O O O O oracle Analytics Cloud
9.0 O O O O qliksSense

0. O O O O O IBMPlan. Analytics
11. O O O O IBMCog. Analytics
12. O SAPBOBI
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Pyramid Analytics in

Vendor Support

& BARC Viewpoint

All Pyramid customers responding to this
year's survey were satisfied with the ven-
dor’s support services. Over 90 percent
even rated them as “good” or “excellent”.
This feedback results in a 9.3/10 rating in
the Vendor Support KPI and a top ranking
in the Large/Enterprise-Wide Implementa-
tions peer group for the fifth year in a row.
With staff spread around the globe and its
developers mainly based in Israel, Pyramid
Analytics seems to operate a very efficient
support function. As one customer puts

it, “The vendor is wonderful and it has
changed analytics in our organization.”
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Vendor Support — Leader

Peer Group: Dashboarding-focused Products

Phocas

Entrinsik

Pyramid

TARGIT

DigDash

Dundas

Logi Analytics

SAS Visual Analytics
Peer Group Average
Tableau

Microsoft Power B
Domo

SAP Analytics Cloud
QlikView

Report One

Zoho Analytics
Cubeware

e 3.6

= 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.
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Vendor Support — Leader
Peer Group: Embedded Analytics-focused Products

Entrinsik

Pyramid

Looker

TARGIT

Dundas

Logi Analytics

SAS Visual Analytics
Peer Group Average
MicroStrategy
Microsoft Power B

Domo s 56
Qlik Sense ~=—— 4 1
Zoho Analytics mmmssssm 36  ©OBARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Vendor Support

Nz

Vendor Support — Leader

Peer Group: Self-Service Analytics-focused Products

Entrinsik 9.7
Pyramid 9.3
InfoZoom meee————————— O 1

Dundas

SAS Visual Analytics
Peer Group Average
Tableau

Microsoft Power B
SAP Analytics Cloud
QlikView

Qlik Sense

e 4.6
s /] ] ©BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Implementer Support

This KPI measures user satisfaction with the level of the implementer’s
support for the product.



{1y Consistently top-ranked in
Implementer Support - Top-ranked Y, 4.& Implementer Support %
Peer Group: Large/Enterprise-Wide Implementations Peer Group: Large/Enterprise-Wide Implementations Im p I ementer S u p po rt
Pyramid messs——— 7.8 o o o o o A
Oracle Analytics Cloud m—— 6.5 B Pyramid : :
IBM Plan. Analytics ~ s— 6. 1 20 O O O O Oracle Analytics Cloud &€ BARC Viewpoint
QlikView m— 5.7
SAP Analytics Cloud —me—— 5.7 3.0 O O O O IBMPIan. Analytics
Peer Group Average msmmmsn 5.0 o
SAS Platform s 4.7 4. O O O O O QllkV|eW A Vendor W|th the amb|t|0n to grOW and
Tableau me—— 4.5 ' expand quickly needs reliable implement-
5. SAP Anal Cloud .
MicroStrategy —me— 4,3 6 o0 0 00 nalytics Clou ers to ensure project and customer suc-
SAS Visual Analytics —m— 4 2 6.0 O O O O SAsPlatform cess. Positive feedback in The Bl & Analytics
SAPBO Bl e 4.1 Survey 22 indicates that Pyramid seems
By ka Slense — 23: 7.0 O /O O O Tableau to select its partners very carefully. Strong
0g. Analytics w2, © BARC ) )
g yt www.bi-survey.com 8.0 O O O O MicroStrategy results in the Project Success KPI show that
This chart represents the results for one KPI in one peer group customers are generally happy with their
and includes only a subset of the products featured in the survey 9. O O O O ' O sAsvisual Analytics implementation projects, which are mostly
done by partners. All the Pyramid custom-
10.0°0 O O O sAPBOBI ers responding to this survey were also
1. O O O O QlikSense satisfied with the support provided by im-
. plementers. 26 percent even claimed they
12. O IBM Cog. Analytics have had no need to call on implementer
support.
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Peer Group: Self-Service Analytics-focused Products
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Tableau w—— 4.5
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Qlik Sense = 30 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

SAS Visual Analytics e 4.2
Cubeware mmmmm 2.5
Report One mmm 1.4

Zoho Analytics == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Product Satisfaction

This KPI is based on the level of satisfaction with the product.
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Product Satisfaction — Top-ranked

Peer Group: Large/Enterprise-Wide Implementations
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This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey
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Peer Group: Bl & Analytics Specialists
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Product Satisfaction

& BARC Viewpoint

80 percent of Pyramid customers are very
satisfied with the product: the second best
value in the whole Bl & Analytics Survey this
year. This great feedback results in a rating
of 8.8/10 in the Product Satisfaction KPI and
top spot in the Large/Enterprise-Wide Imple-
mentations peer group. Leadership posi-
tions in a further four peer groups simply
serve to reinforce the high opinion custom-
ers have of the Pyramid platform.
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Peer Group: Dashboarding-focused Products
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This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey.
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Product Satisfaction — Leader

Peer Group: Ad Hoc Reporting-focused Products
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Product Satisfaction
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Customer Satisfaction

This KPI combines the Price to Value, Recommendation, Vendor Support,
Implementer Support and Product Satisfaction KPlIs.
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Customer Satisfaction — Top-ranked

Peer Group: Large/Enterprise-Wide Implementations
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey
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Consistently top-ranked in
Customer Satisfaction

Peer Group: Large/Enterprise-Wide Implementations

1. 0=0—=0—0—0 Pyramid

2.0 O O O O IBMPIlan. Analytics
3.0 O O O O Qqlikview

4.0 O O O O oracle Analytics Cloud
5.0 O O O O MicroStrategy

6. O O O O O Tableau
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8. O O O O O sAsVisual Analytics
9. O O O O O SAPAnalytics Cloud
10. O O O O O SASPlatform

11. O O O O sapBOBI

12. O IBM Cog. Analytics

17 18 19 21 22

Pyramid Analytics in

Customer Satisfaction ‘ @

& BARC Viewpoint

Pyramid Analytics achieves great results in
the aggregated Customer Satisfaction KP],
topping the Large/Enterprise-Wide Imple-
mentations peer group for the fifth time in
a row - and by a country mile this year. The
vendor ranks among the leaders in its other
peer groups. These achievements show
that while still growing, Pyramid Analytics is
not losing its focus on customers. Fair pric-
ing and a high level of service are keeping
customers happy and turning them into
fans.
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www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Customer Satisfaction — Leader

Peer Group: Ad Hoc Reporting-focused Products
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Customer Satisfaction — Leader

Peer Group: Dashboarding-focused Products
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This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in
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Peer Group: Self-Service Analytics-focused Products
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This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.
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Dashboards

This KPI is based on how users rate their Bl tool for creating dashboards/
reports (data selection, data visualization, formatting/layout).
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Dashboards - Top-ranked
Peer Group: Embedded Analytics-focused Products
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

All of the Pyramid users surveyed are happy with the product’s report and dashboard creation capa-
bilities, ranging from data selection to formatting and layout options. 77 percent of this year's sam-
ple even described them as “excellent”, the second highest rate of all the products featured in The
Bl & Analytics Survey 22. Pyramid is ranked number one in three of its peer groups and second-best
in the remaining three in the Dashboards KPI. For a relatively young product, this is great customer
feedback and shows that Pyramid has built a platform with broad functionality that is able to com-
pete with the more mature and feature-rich tools on the market.

©2021 BARC - Business Application Research Center
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Dashboards - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey

[-BI & ANALYTICS
SURVEY 22




NS

<
N

Dashboards - Leader

Peer Group: Ad Hoc Reporting-focused Products

Phocas

Pyramid

Dundas

Tableau

Domo

Entrinsik

DigDash

TARGIT

Bissantz

Looker

Qlik Sense

Zoho Analytics
Serviceware Perf.
SAS Visual Analytics
Peer Group Average

CALUMO e 6.0
IBM Plan. Analytics e 3.8
Cubeware = 2 7
Infor d/EPM s ) 3
Microsoft Excel == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Distribution of Reports

This KPI is based on how users rate their Bl tool in terms of its support
for the distribution of reports (dispatch/publication, scheduling, formats).
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey

©2021 BARC - Business Application Research Center

Distribution of Reports - Leader N, £

Peer Group: Bl & Analytics Specialists

Entrinsik
Phocas

Pyramid
MicroStrategy
TARGIT

Bissantz
Domo

Dundas

Cubeware

Peer Group Average
CALUMO

DigDash

Qlik Sense

QlikView

SAS Platform

SAS Visual Analytics
Report One

— 3 3 © BARC
www.bi-survey.com

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Distribution of Reports

& BARC Viewpoint

With the rise of web technologies, many
customers have embraced the interactive
side of Bl & analytics tools instead of burst-
ing often static content to users. Therefore,
the classic distribution of reports via sched-
uling has already been dismissed by many
in the industry. However, they are forget-
ting its importance, especially in the area
of operational BI. It is presumptuous to
think that all operational workplaces, even
the smallest production plants in the most
remote places in the world, are already
equipped with modern technology. Pyra-
mid is well positioned in this regard and is
able to serve customers with diverse needs.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Microsoft Excel == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Distribution of Reports

[-BI & ANALYTICS
SURVEY 22,

"3

»

K A
<—->
v

)




Ad Hoc Query

This KPI is based on how users rate their Bl tool in terms of its support
for ad hoc queries (data access, drag-and-drop, suitability for business
users).
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SAS Visual Analytics s 3'6wwwiiﬁ$vcey.com Zoho Analytics == 1.0 WWW_[ZDi-sB:rsgy.com in the Large/Enterprise-Wide Implementations
This chart represents the results for one KPI in one peer group This chart represents the results for one KPI in one peer group peer group and Ieading ranks in its remain-
and includes only a subset of the products featured in the survey and includes only a subset of the products featured in the survey. ing peer groups. A modern Bl & analytics

platform has to serve all types of users.
Many Bl & analytics products do not pay
enough attention to typical ad hoc report
creators who are not analyzing data all the
time. It has always been a particular focus
of Pyramid Analytics to provide those users
with a drag-and-drop interface for report
creation.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group

I
Tableau 54 and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Analyses

This KPI is based on how users rate their Bl tool for performing analyses
(KPI calculations, data navigation, predefined analyses).
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Pyramid has grown out of the Microsoft OLAP analysis world with particularly good support for the
Microsoft SQL Server Analysis Services. Although not limited to this type of analysis today, it remains
a particular strength of the product. The vendor has also expanded its support for dimensional SAP
data sources such as SAP BW and BW/4HANA applications. Besides dimensional analysis, Pyramid
supports relational (on-premises and cloud) data sources, which can be analyzed by users. Together
with data preparation functions, the product can provide power users from business departments
with the functionality they need for self-service analytics tasks. Over 80 percent of the customers

surveyed rated these functions as “good” or “excellent”.
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[-BI & ANALYTICS
SURVEY 22,

D




Advanced Analytics

This KPI is based on how many survey respondents use advanced
analysis (such as predictive analysis, data mining, machine learning) with
their Bl tool and how users rate those capabilities.



Advanced Analytics - Leader s &£
Peer Group: Ad Hoc Reporting-focused Products

SAS Visual Analytics ~ m—————— (.0
Phocas me— 7.5
TARGIT = 5 0
Entrinsik ~ e—— 5 O
Pyramid = 5.6
Dundas m— 55
Zoho Analytics ~ me—— 5.2
Tableau m— 50
Qlik Sense =—— 5.0
Bissantz s 4.8
IBM Plan. Analytics — m—— 4.8
Domo = 4.6
Peer Group Average mmmmmms 4.6
CALUMO s 4.6
Serviceware Perf. s 2 9
DigDash wemmm 2.6
Looker mmssm 2 5
Infor d/EPM s 2 2
Microsoft Excel —mmmm 2 2
Cubeware == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Advanced Analytics - Leader
Peer Group: Embedded Analytics-focused Products

SAS Visual Analytics
TARGIT s 5 O
Entrinsik =~ s—— 5 O
Pyramid m——— 56
Dundas s 55
Zoho Analytics ~m—— 5 )
Peer Group Average s 51
Qlik Sense  —— 5 0
MicroStrategy m— 4.7
Domo = 4.6
Microsoft Power Bl = 4.6
Looker wmmmm ? 5
Logi Analytics === 1.3 © BARC

10.0

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Advanced Analytics

& BARC Viewpoint

Pyramid is not like many of the classic

Bl and analytics platforms that focuses
mainly on rather traditional use cases. In
contrast, the vendor puts a real emphasis
on advanced analytics research and
development instead of creating beautiful
slideshows that make their prospects
believe in non-existent functions. It is

not a data science platform per se, but
Pyramid does enable the integration and
execution of statistical models from the
data preparation environment. In contrast,
many rival products are limited to running
on smaller and inconclusive data sets,
which lowers the value of the insights
found.
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Functionality

This KPI combines the Dashboards, Distribution of Reports, Ad Hoc Query,
Analyses, Advanced Analytics and Planning and Budgeting KPIs.
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Functionality - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid mess— 8 1
MicroStrategy m————— 6.8
IBM Plan. Analytics m——— 6.3
Qlik Sense — (.2
Oracle Analytics Cloud m——— 6.1
SAS Visual Analytics m—— 5 9
Tableau m—— 59
SAS Platform = 5.8
Peer Group Average w58
SAP Analytics Cloud —me—— 5.6
QlikView m—— 5.3
IBM Cog. Analytics —me—— 4 O
SAP BO Bl mmmmmm 29 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey

Functionality — Leader Y 2

Peer Group: Self-Service Analytics-focused Products

Entrinsik
Pyramid

InfoZoom e————— 78

Dundas m—— 7 3
Peer Group Average memmmmmmms 6.6
Qlik Sense  T— (2
Microsoft Power Bl = 5 9
SAS Visual Analytics —m—— 5.9
Tableau m—— 5.9
SAP Analytics Cloud —me— 5.6
QlikView —e— 53
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Functionality — Leader

Peer Group: Bl & Analytics Specialists

Phocas meeesssssssssssss— O )
Entrinsik =~ eo—— 8 7
Pyramid me——— 3,1
Dundas me— 7 3
Bissantz me— 7 )
TARGIT m—— 7
CALUMO e 6.8
MicroStrategy me—— (.8
Domo = (5
Peer Group Average s 6.4
Qlik Sense  =—— 5,2
SAS Visual Analytics ~=—— 5.9
SAS Platform —=— 5 8
DigDash  mees— 5.4
QlikView - =o—— 5 3
Report One = 4.2

Cubeware wmssssmm 33  ©BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Functionality ‘ %

& BARC Viewpoint

Although Pyramid Analytics does not pro-
vide planning and budgeting functionality,
customers are highly satisfied with the
feature set in all other functional categories
such as dashboards, content distribution,
ad hoc query and analysis. This results in a
good score in the aggregated Functionality
KPI. One survey respondent - a Pyramid
partner - proclaimed, “The Pyramid Analyt-
ics Bl platform provides my client organi-
zations with a single, very flexible and well
rounded Bl and data solution - meeting the
vast majority of their needs without having
to turn to multiple different applications to
address the end-to-end Bl capability, and in
my experience to date it does this at a very
competitive price.”
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Functionality — Leader Y 4}' Functionality — Leader Y 4.«" . .
Peer Group: Ad Hoc Reporting-focused Products Peer Group: Dashboarding-focused Products Functiona I Ity %
Phocas me— O, P e O A R ¢ oy
Entrinsik =~ —— 8.29 ’ Entr;&cs?li —— 8.29 ’ Functionality — Leader \‘“*/ &
Pyramid m— 8 1 Pyramid me—— 3,1 Peer Group: Embedded Analytics-focused Products
Serviceware Perf. m— 7 3 Dundas m—— 7 3
Dundas m—— 7 3 TARGIT m——— 7
Bissantz m—— 7 ) Domo me—— (.5 Entrinsik = m——— 3.2
TARGIT e— 7 | Peer Group Average s 6,0 Pyramid — ses— 8.1
CALUMO e (.8 Microsoft Power Bl  me— 5 O Dundas =ee— /.3
Looker —m— .7 SAS Visual Analytics — e— 5 TARGIT e— 7.
Domo mssss—— (5 Tableau —— 50 MicroStrategy m——— 6.8
IBM Plan. Analytics —m— 63 SAP Analytics Cloud —me—— 5.6 Looker —me— 6.7
Peer Group Average memmmmms 6,2 DigDash =— 5 4 Peer Group Average s 6.5
Qlik Sense E— .2 QlikView mo—— 5 3 Domo me— (.5
SAS Visual Analytics —m— 5 9 Zoho Analytics ~=e— 4.6 Qlik Sense  =——— 6.2
Tableau —— 5 9 Logi Analytics —mm— 4 3 Microsoft Power Bl ~ —— 5.9
DigDash m— 54 Report One = 4 2 SAS Visual Analytics — m—— 5.9
Zoho Analytics — mee—— 4.6 Cubeware w33 © BARC Zoho Analytics ~m— 4.6
Infor d/EPM === 4 www.bi-survey.com Logi Analytics s 4.3 © BARC
Cubeware = 3.3 This chart represents the results for one KPIl in one peer group www.bi-survey.com
and includes only a subset of the products featured in the survey. This chart represents the results for one KPI in one peer group

Microsoft Excel == 1.4 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

and includes only a subset of the products featured in the survey.
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Self-Service

This KPI is based on how many sites currently use self-service features
with their Bl tool.
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Self-Service - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid me——— 1
SAP Analytics Cloud m——— 7 4
MicroStrategy m——— 7.0
IBM Plan. Analytics m——— 6.6
SAP BO Bl mssssss 6.1
Oracle Analytics Cloud m—— 6.0
Peer Group Average s 5.7
Tableau m——— 5.6
Qlik Sense m—— 5 5
IBM Cog. Analytics m—— 5 3
SAS Visual Analytics m— 5.1
QlikView m— 3 1

SAS Platform mmsm 1.6 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey

& BARC Viewpoint

X
4

W

WS
Vi
N

N

Self-Service - Top-ranked

Peer Group: Self-Service Analytics-focused Products

Pyramid me— O, 1
Entrinsik =~ m——— 7.6
SAP Analytics Cloud —me—— 7.4
InfoZoom m——— 6.5
Peer Group Average s 5.6
Tableau m—— 5.6
Qlik Sense  =——— 5.5
Microsoft Power Bl ~ m— 5,1
SAS Visual Analytics — m— 5.1
QlikView o 3.1

Dundas == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Excellent feedback on Pyramid’s ad hoc query and reporting capabilities - as well as the usage
demographic figures in The Bl & Analytics Survey 22 - prove that the product is frequently used by
business users. Therefore, it is not surprising that 86 percent of Pyramid Analytics customers this
year said they use the solution in self-service scenarios. This is the second highest value in the whole
Bl & Analytics Survey 22. A further 11 percent plan this mode of use and only one customer said
they did not require self-service capabilities. Pyramid is top-ranked in three of its peer groups and
second in the remaining three in the Self-Service KPI this year.

©2021 BARC - Business Application Research Center

Pyramid Analytics in

Self-Service ‘ @_@

Consistently outstanding in
Self-Service

Peer Group: Self-Service Analytics-focused Products

1.0 Pyramid

2 O O O O Entrinsik

3.0 O O O O SAPAnalytics Cloud
4.0 O O O O InfoZoom

50 O O O O Tableau

6.0 O O O O QlikSense

7.0 O O O O Microsoft Power Bl
8. O O SAS Visual Analytics
9. O Qlikview

10. O Dundas

17 18 19 21 22
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Self-Service - Top-ranked 1;14.&’ Self-Service - Leader Y 4.4' . <
Peer Group: Embedded Analytics-focused Products Peer Group: Bl & Analytics Specialists Self-s ervice Q
Pyramid —m— O, Phocas s 0.0
Looker m— /.9 Pyramid ~me— 0.
Entrinsik =~ —— 7.6 Entrinsik ~ m—— 7.6
MicroStrategy m—— 7.0 MicroStrategy m—— 7.0
Qlik Sense  =——— 5.5 Bissantz m—— (.9
Microsoft Power Bl m—— 5. CALUMO s 6.6
SAS Visual Analytics — m— 5.1 Qlik Sense  m—— 5.5
Peer Group Average mssmmmss 5.0 SAS Visual Analytics — m— 5.1
Domo messs— 4.6 Peer Group Average mssmmmmss 5.1
TARGIT s 2.4 Cubeware s 5.0
Zoho Analytics ~ memsm 2.2 Domo messsm—= 4.6
Logi Analytics s 2.1 Report One me—— 4.4
Dundas == 1.0 © BARC QlikView = 3 1
www.bi-survey.com TARGIT = 2.4

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

SAS Platform === 1.6
DigDash mw=m 1.5

Dundas == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Self-Service - Leader ' 4}' Self-Service - Leader Y 4.«" . <
Peer Group: Ad Hoc Reporting-focused Products Peer Group: Dashboarding-focused Products Se If-s ervice O
Phocas s 10.0 Phocas me— 10.0
Pyramid me— 0,1 Pyramid me— O, 1
Looker m—— 7 0 Entrinsik =~ =—— 7.6
Entrinsik =~ m—— 7 6 SAP Analytics Cloud m——— 7 4
Bissantz m——— (.9 Tableau m—— 5.0
CALUMO = 6.6 Microsoft Power Bl  =o— 5,1
IBM Plan. Analytics ~me——— (.6 SAS Visual Analytics —m— 5,1
Tableau m—— 5.6 Cubeware me—— 5.0
Qlik Sense  w— 5.5 Peer Group Average mwmmmss 4.8
Serviceware Perf. mo— 5.4 Domo mes— 4.6
Peer Group Average s 5.2 Report One m——— 4.4
SAS Visual Analytics — m— 5 QlikView s 31
Cubeware me— 5.0 TARGIT s 2 4
Domo mee— 4.6 Zoho Analytics w2 2
Infor d/EPM e 3.6 Logi Analytics w2 1
TARGIT s 2 4 DigDash wmm 1.5
Zoho Analytics w2 2 Dundas == 1.0 © BARC
Microsoft Excel === 1.6 www.bi-survey.com
DigDash === 1.5 This chart represents the results for one KPIl in one peer group

and includes only a subset of the products featured in the survey.
Dundas == 1.0 © BARC ’ . ’

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Ease of Use

This KPI is based on how often the product was chosen for its ease of
use, and on the level of complaints about ease of use post-implemen-
tation.



§“/ \\‘u, {# Qu’
Ease of Use - Top-ranked izgc.&’ Ease of Use - Leader "‘».é 4.4
Peer Group: Large/Enterprise-Wide Implementations Peer Group: Self-Service Analytics-focused Products Ease Of Use
Pyramid me— 8.3 Entrinsik 9.3
Tableay —— (3 Pyramid m— 8 3
Qik Sense  mmm— 5.9 Tableay Se—G3 & BARC Viewpoint
QlikView m—— 5 5 Qlik Sense =——— 5.9
SAS Visual Analytics m— 4 8 Peer Group Average s 5.7
IBM Plan. Analytics 4.6 Microsoft Power B| ~ m—— 5 5 ) ) ) )
Peer Group Average mssss 4.3 QlikView me—— 55 Given its strength in self-service scenar-
MicroStrategy e 4.0 SAS Visual Analytics —m— 4.8 ios, it is hardly surprising that ease of
SAP BO Bl = 3.5 INfOZOOM e 4.2 use figures among the main reasons why
SAP Analytics Cloud s 3.0 Dundas e 3.6 customers opt for Pyramid. About half of
Oracle Analytics Cloud = 2.8 SAP Analytics Cloud  messsss 3.0 ~ ©FBARC the customers surveyed this year chose
: www.bi-survey.com 9
2111 CSOES ﬁratlfytlcs : 11'36 © BARC This chart represents the results for one KPI in one peer group the .prOdUCt fqr It'S ease of use for report
el : b Ny o0 and includes only a subset of the products featured in the survey. de5|gners, which is clea rIy above the overall
This chart represents the results for one KPI in one peer group average of 30 percent' Ease of use for

and includes only a subset of the products featured in the survey report recipients is the fourth most com-
mon reason why customers chose Pyramid,
cited by 37 percent of respondents. Only a
very small number of customers claim to
have found the software difficult to use. As
a consequence, the vendor is highly rated
in the Ease of Use KPI.
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¢ oy N2
Ease of Use - Leader \ Z Ease of Use - Leader \ £
Peer Group: Ad Hoc Reporting-focused Products Peer Group: Embedded Analytics-focused Products Ease Of Use
Phocas me— O 4 Entrinsik ~ m——— O 3
Entrinsik =~ m———— 0 3 Domo me—— 8.6
Domo meeee—— S 6 Pyramid me—— 8 3
Pyramid me——— 8.3 Zoho Analytics ~m———— 8 2
Zoho Analytics ~m—— 3.2 Logi Analytics ~me———— (.8
Serviceware Perf. m—— 3 1 Peer Group Average s 6,3
DigDash m———— 7.6 Looker w60
Tableau m—— (.3 Qlik Sense ~ =———— 5 9
Peer Group Average mmmmmmmmmss 6,1 Microsoft Power Bl  m—— 5.5
Looker m— 6.0 SAS Visual Analytics ~m—— 4.8
Bissantz m——— 5 O TARGIT o= 4.6
Qlik Sense ~=———— 5 9 MicroStrategy s 4.0
CALUMO mssssssss 55 Dundas messssssm 36  ©BARC
Microsoft Exce| —m— 4.9 www.bi-survey.com

This chart represents the results for one KPI in one peer group

n .
SAS Visual Analytlcs 4.8 and includes only a subset of the products featured in the survey.

IBM Plan. Analytics e 4.6
TARGIT s 4.6
Infor d/EPM s 3 9
Dundas = 36

Cubeware == 1.0 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Flexibility

This KPI is based on how often the product was chosen for its flexibility,
and on the frequency of complaints about user flexibility post-imple-
mentation.
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Flexibility — Leader

& BARC Viewpoint Flexibility @

Peer Group: Large/Enterprise-Wide Implementations

Flexibility is an increasingly common requirement in today's volatile world. Products that offer
good ad hoc analysis support for various data sources reveal insights in data. We measure the
Flexibility KPI by examining the frequency with which flexibility is cited as a reason to buy the

IBM Plan. Analytics m————— 0,7
QlikView m— (.7
Qlik Sense —— 5 7

Pyramid  se—5 4 software as well as complaints regarding flexibility once the tool is in use. While this was not the
Tableau m— 50 most common reason why customers chose Pyramid (34 percent), very few had any issues with
Peer Group Average mssssss 4.3 its flexibility post-implementation.

SAS Platform = 4 1
MicroStrategy e 3.9
SAS Visual Analytics 3.8
IBM Cog. Analytics s 2.5
Oracle Analytics Cloud s 2.3
SAP Analytics Cloud == 1.1
SAPBO Bl == 1.0 © BARC

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey
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Query Performance

This KPI is based on how quickly queries respond
(adjusted by data volume).
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Query Performance - Top-ranked

Peer Group: Large/Enterprise-Wide Implementations

Pyramid s 0.0
IBM Plan. Analytics m——— 7.8
QlikView m—— 7 7
Qlik Sense ——— 7 3
SAS Visual Analytics m———— (.9
SAP Analytics Cloud m—— 5 4
Peer Group Average mmmmmmmmmn 5.4
MicroStrategy m———— 4.9
Tableau m—— 4.5
Oracle Analytics Cloud 3.2
SAP BO Bl w3
IBM Cog. Analytics mmssm 3.0

SAS Platform === 1.4 © BARC
www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey
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Consistently top-ranked in
Query Performance

Peer Group: Large/Enterprise-Wide Implementations

1. O=0—=0—0—0 Pyramid

2.0 O O O O IBMPIlan. Analytics
3.0 O O O O Qlikview

4.0 O O O O QlikSense

50 O O O O sAsVisual Analytics
6. 0 O O O O SAPAnalytics Cloud
7.0 O O O O MicroStrategy

8. 0O O O O O Tableau

9.0 O O O O Oracle Analytics Cloud
0.0 O O O O SAPBOBI

11. O O O O IBM Cog. Analytics
12. O SAS Platform

17 18 19 21 22

Pyramid Analytics in

Query Performance ‘

& BARC Viewpoint

34 percent of this year's Pyramid respon-
dents chose the product for its fast query
performance. The vendor continues to
invest in improving performance. Besides
connecting directly to various data sourc-
es and therefore relying on their perfor-
mance, Pyramid does not want to leave
performance speed to chance so includes
an engine for hybrid deployments (data
on-premises, application in the cloud)
called ,Pulse”. Queries respond in a median
of 2.73 seconds, the fastest performance
of all the products featured in The Bl &
Analytics Survey 22. Customers work with a
median of 1773 GB of data, which is in the
top ten in terms of size this year.
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Consistently top-ranked in
Query Performance
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Query Performance - Top-ranked

Query Performance ‘

Peer Group: Bl & Analytics Specialists Peer Group: Bl & Analytics Specialists

Pyramid s 10.0 .
CALUMO s 3 4 1. @=0=0—0—0 Pyramid
QlikView m—— 7.7 20 O O O O caumo
Phocas m—— 7.4 3.0 O O O O qlikview
Q||k.Sense meesssssss—— /.3 40 OO0 O O Phocas
DigDash m—— (.9 .
SAS Visual Analytics — e— 6.9 50 O O O O Qliksense
Bissantz m—— 6.0 6.0 O O O O DigDash
Peer Group Average s 5.8 7.0 O O O O SASVisual Analytics
. TARGIT = 8. O O O O O Bissantz
MicroStrategy —m——— 4.9
Cubeware =e— 4.7 9.0 O O O O TARGIT
Entrinsik — n— 4.7 0. 0O O O O O MicroStrategy
Dtsndas —3‘;4 1.0 O O O O Cubeware
oMo T—— o
Report One s 3.0 1220 O O O O Entrinsik
SAS Platform s 1.4 © BARC 13. O O O O Dbundas
www.bi-survey.com 14 o O Domo
This chart represents the results for one KPI in one peer group '
and includes only a subset of the products featured in the survey. 15. @) Report One
16. O SAS Platform
17 18 19 21 22
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Yoa Consistently top-ranked in
¥ 1. Y
Query Performance - Top-ranked L 4 Query Performance .
Peer Group: Embedded Analytics-focused Products Peer Group: Embedded Analytics-focused Products QU e ry pe rfO rmance @
Pyramid = 10.0 c c c c c .
Qlik Sense  — 7 3 ! Lol
SAS Visual Analytics — me——— 6.9 20 O O O O QlikSense
TARGIT = 5 8
Microsoft Power Bl s 5 3 3.0 O O O O sAsVisual Analytics
Peer Group Average s 5.3
Looker w5 ? 4.0 O O O O TARGIT
MicroStrategy m— 49 :
E——— i 5.0 O O O O Microsoft Power Bl
Dundas = 44 6.0 O O O O Looker
Logi Analytics e 4.3
Domo s 3.7 7.0 O O O O MicroStrategy
Zoho Analytics == 1.0 © BARC
WWW.bi-survey.com 8. O O O O O Entrinsik
This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey. 9. O O O O Dundas
10. O O Logi Analytics
11. O Domo
12. O Zoho Analytics

17 18 19 21 22
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Yoo, Consistently top-ranked in
¥ 1. Y
Query Performance - Top-ranked L 4 Query Performance .
Peer Group: Self-Service Analytics-focused Products Peer Group: Self-Service Analytics-focused Products QU e ry pe rfO rmance @
QlikView m———— 7 7 1. Pyramid
Qlik Sense  =—— 7 3 -
InfoZoom m—— 7 0 2.0 O O O O Qlikview
SAS Visual Analytics ~me——— 6.9 .
Peer Group Average mesmmms 6,3 3.0 O O O O QlikSense
SAP Analytics Cloud —m—— 5 4
Microsoft Power Bl  s—— 5 3 4.0 O O O O Infozoom
Entrinsik =~ m— 4 7
Tableau m—— 45 5O O O O O SASsVisual Analytics
Dundas s 4.4 © BARC
www.bi-survey.com 5
This chart represents the results for one KPI in one peer group 6. O O o O o SAP Analytlcs Cloud
and includes only a subset of the products featured in the survey.
7.0 O O O O Microsoft Power BI
8. O O Entrinsik
9. O Tableau
10. O Dundas

17 18 19 21 22
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Consistently top-ranked in
Query Performance
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Query Performance - Top-ranked

Peer Group: Ad Hoc Reporting-focused Products Peer Group: Ad Hoc Reporting-focused Products

Query Performance ‘

Pyramid s 10.0

1. 0=0—0—0—0 Pyramid

CALUMO meessssssssssas 3 4

IBM Plan. Analytics ~ m——— 7.3 20 O O O O cAumO )
PhoCas me— 7 A 3.0 O O O O IBMPlan. Analytics
Qlik Sense  T— 73 4. O O O O O Phocas
DigDash me—— (.0 5.0 O O O/ O qliksense
Serviceware Perf, m—— 6.9 6. 0 O O O O bDigbash
SAS Visual Analytics ~m—— (.9 7.0 O O O O serviceware Perf.
Infor d/EPM =~ ee—— 6.3 8. O O O O O SsASsVisual Analytics
Bissantz me—— 6.0 9.0 O O O O Inford/EPM
Peer Group Average w5 .8 10. O O O/ O O Bissantz
TARGIT m—— 5 8 1. OO O O O TARGIT
el T e 1220 /O /O O O Looker
Cube\{var.e r— 4.7 13. O 'O O O 'O Cubeware
e 14. O O O O O Entrinsik
obleay m—— 15,0 0O O O Tableau
DOMO  — 3.7 16. O O O O Dundas
Microsoft Excel —mmmmm 2 2 17. O O D(?mo
Zoho Analytics == 1.0 © BARC = O Microsoft Excel
www.bi-survey.com 1k O Zoho Analytics
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey. 17 18 19 21 22
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Consistently top-ranked in
Query Performance
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Query Performance - Top-ranked

Peer Group: Dashboarding-focused Products Peer Group: Dashboarding-focused Products

Query Performance ‘

Pyramid s 10.0

1. 0=0Q—0—0—0 Pyramid

QlikView mee—— 7.7
Phocas e 7 4 2.0 O O O O Qlikview
DigDash me—— (.0 3.0 O O O O Phocas
SAS Visual Analytics —m—— (.9 40 O O O O pigbash
TARGIT e 5 8 ) .
SAP Analytics Cloud  e— 5.4 5O O O O QO SsASsVisual Analytics
Peer Group Average s 5.4 6.0 O O O O TARGIT
Microsoft Power Bl se— 5.3 7.0 O O O O SAPAnalytics Cloud
Cubeware s 4.7 8. O O O O O Microsoft Power Bl
Entrinsik =~ m— 4 7
Tableau m— 4.5 9. O/ O O/ O O Cubeware
Dundas e 4 4 0.0 O O O ' O Entrinsik
Logi Analytics e 4.3 1. O O O O Tableau
Domo msssm 37
Report One mmmm 3.0 12. O O O O Dbundas
Zoho Analytics == 1.0 © BARC 13. O O O LogiAnalytics
www.bi-survey.com 14 O Domo
This chart represents the results for one KPIl in one peer group '
and includes only a subset of the products featured in the survey. 15. O Report One
16. O Zoho Analytics
17 18 19 21 22
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Sales Experience

This KPI is based on how respondents rate the sales/purchasing
experience with the vendor.
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Sales Experience - Top-ranked ‘igc.&’ Sales Experience - Leader "‘».é 4.4
Peer Group: Large/Enterprise-Wide Implementations Peer Group: Self-Service Analytics-focused Products Sa IeS EXpe rrence "T”
Pyramid me—— 7.8 Entrinsik e 0.8 . _ i’{’/ \}‘2
SAS Visual Analytics  s— 6.4 Pyramid  e—7.3 Sales Experience - Leader 4, £
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& BARC Viewpoint

Pyramid Analytics receives the second most positive customer feedback for its pricing and contract
flexibility, which confirms the vendor's ambition to serve every customer with a quote tailored to
their needs. Further positive feedback was given about the ‘product evaluation and contract negotia-
tion’ phase as well as confirmation that customers felt that marketing/sales promises had been kept.
This once again underlines the fact that Pyramid Analytics is not a slideshow company - it focuses
on delivering features and benefits and this is how it convinces prospects. This leads to a top rank
for Sales Experience in the Large/Enterprise-Wide Implementations peer group and leading placements
in two further peer groups.
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Customer Experience

This KPI combines the Self-Service, Ease of Use, Flexibility, Query
Performance, Performance Satisfaction and Sales Experience KPIs.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Customer Experience

& BARC Viewpoint

The Customer Experience KPI represents
another success for Pyramid this year,
with three first-place rankings and leader-
ship positions in its remaining three peer
groups. This KPI is an aggregation of the
Self-Service, Ease of Use, Flexibility, Query
Performance, Performance Satisfaction and
Sales Experience KPls. Above-average - and
sometimes exceptional - results in all of
these KPIs confirm that although Pyramid
Analytics is not as well known as some of
the larger vendors in this market, it can be
considered as a serious competitor in the
enterprise Bl and analytics platforms space.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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and includes only a subset of the products featured in the survey.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Data Preparation

This KPI is based on the proportion of survey respondents that currently
use the product for data preparation.
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This chart represents the results for one KPI in one peer group

and includes only a subset of the products featured in the survey.
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Data Preparation

& BARC Viewpoint

Data Preparation is a highly relevant usage
scenario for Pyramid customers. Around
half of them (49 percent) have used the
platform to access and prepare data for
analysis purposes, while a further 23
percent plan to do so. The remainder of
respondents stated that they have no need
for data preparation capabilities in Pyra-
mid, perhaps because they already have a
prepared central data source in place. Data
preparation is not only relevant for techni-
cal users. About 37 percent of the Pyramid
users responding to this survey stated that
business users in their company use the
product for data preparation.
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Visual Analysis

N

.

This KPI is based on the proportion of survey respondents that currently
perform visual analysis with their Bl tool.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Visual Analysis — Top-ranked
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Visual Analysis ‘ @

& BARC Viewpoint

83 percent of Pyramid Analytics customers
have used the product in visual analysis
scenarios and a further 11 percent have
plans to use the platform in this way. Pyra-
mid allows users to create interactive and
data-aware visuals, which can be incorpo-
rated into guided web-based navigations.
Users can slice, dice, filter, focus, drill,
pivot and sort data directly within inter-
active visuals. This year, Pyramid is the
highest-ranked product of all in the Visual
Analysis KPI.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Visual Analysis — Top-ranked
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Visual Analysis — Top-ranked

Peer Group: Embedded Analytics-focused Products
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This chart represents the results for one KPI in one peer group
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Location Intelligence

This KPI is based on the proportion of survey respondents that currently
perform spatial/location analysis with their Bl tool.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

Pyramid Analytics in

Location Intelligence ‘ Q

& BARC Viewpoint

Almost every data set contains some

kind of location or spatial information. It

is therefore only natural for data-driven
enterprises to want to extract any interest-
ing information from their data as it can be
valuable. 47 percent of Pyramid Analytics
customers have used the product for loca-
tion intelligence and a further 38 percent
plan to. Pyramid supports custom shape
layers and offers integration with MapBox.
Beyond plotting data on maps on many
layers, the platform also offers easy-to-use
tools to calculate distances between points.
The resulting sets can be used as filters or
for segmentation.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Operational Bl

This KPI is based on the proportion of survey respondents that currently
use real-time data from transactional systems with their Bl tool.
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www.bi-survey.com b tly. | t h
This chart represents the results for one KPI in one peer group can be Very cos y nrecen years, e 1ave

and includes only a subset of the products featured in the survey had more customers asking for solutions
that are capable of serving operational Bl
scenarios as they want to analyze real-time
data from transactional systems. Pyramid
supports those use cases in two distinct
ways: First of all, the product and its con-
tent can be integrated into other applica-
tions. Moreover, Pyramid is able to query
data directly from underlying data sources
without replicating it.
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Innovation

This KPI combines the Cloud Bl, Data Preparation, Visual Analysis, Visual
Design Standards, Location Intelligence, Mobile Bl, Operational Bl and Em-
bedded Bl KPIs to measure the product’s level of innovation.
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traditional BI.
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This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.

This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey.
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Competitive Win Rate &
Cloud BI

The Competitive Win Rate KPI is based on the percentage of wins in competitive
evaluations.

The Cloud BI KPI is based on the proportion of survey respondents that currently
use the product in a cloud environment.
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Pyramid Analytics is a growing vendor with an increasing presence in the market. Its product is
highly competitive, as the results in The Bl & Analytics Survey 22 show. It is therefore unsurpris-
ing to see it has a high win rate when competing for new deals against rivals, especially given its
positive results in the Sales Experience KPI. One customer summed up their experience as follows:
“Very high [opinion of the vendor]. Whilst initially skeptical, | feel that the software is good and
the vendors are excellent to deal with.” Pyramid Analytics is top-ranked for its Competitive Win
Rate in the Large/Enterprise-Wide Implementations peer group in this year's Bl & Analytics Survey.

www.bi-survey.com
This chart represents the results for one KPI in one peer group
and includes only a subset of the products featured in the survey

Cloud BI & BARC Viewpoint

Cloud Bl is a relevant scenario for over half of the Pyramid customers in this year's survey, with
about one third having already used the product in the cloud. The software is designed to run

on any cloud platform (AWS, Azure, Google Cloud, Oracle Cloud and Alibaba). App listings are
available in the AWS, Oracle and Azure marketplaces under BYOL terms. Pyramid now has a ,Pay
as you Go" - PAYG - offering on AWS. This is pre-licensed with a charge per unit of time model.
Private cloud offerings are also now available in this mode.

Cloud Bl - Leader
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This chart represents the results for one KPIl in one peer group
and includes only a subset of the products featured in the survey
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BARC — Business Application Research Center

Making digital leaders

BARC (Business Application Research Center)
is one of Europe's leading analyst firms for
business software, focusing on the areas of
data, business intelligence (Bl) and analytics,
enterprise content management (ECM),
customer relationship management (CRM)
and enterprise resource planning (ERP).

Our passion is to help organizations become
digital companies of tomorrow. We do this by
using technology to rethink the world, trusting
data-based decisions and optimizing and
digitalizing processes. It's about finding the
right tools and using them in a way that gives
your company the best possible advantage.

This unique blend of knowledge, exchange of
information and independence distinguishes
our services in the areas of research, events
and consulting.

Research

Our BARC studies are based on internal
market research, software tests and analyst
comments, giving you the security to make
the right decisions. Our independent research
brings market developments into clear focus,
puts software and vendors through their
paces and gives users a place to express their
opinions.

Events

Decision-makers and IT industry leaders come
together at BARC events. BARC seminars in
smallgroups, onlinewebinars and conferences
with more than 1,000 participants annually all
offer inspiration and interactivity. Through
exchange with peers and an overview of
current trends and market developments,
you will receive new impetus to drive your
business forward.

Consulting

In confidential expert workshops, coaching
and in-house consultations, we transform
the needs of your company into future-proof
decisions. We provide you with successful,
holistic concepts that enable you to use
the right information correctly. Our project
support covers all stages of the successful use
of software

<@ |BARC

The BARC Data, Bl and Ana-
lytics Trend Monitor 2021
reflects on the trends current-
ly driving the BI, analytics and
data management market
from a user perspective. We
asked close to 2,900 users,
consultants and vendors for
their views on the most im-
portant Bl trends.

CrpaliiRE
«#®* QG RESDC

THE FUTURE OF
REPORTING

The BARC study The Future of
Reporting investigates how

and why companies should
modernize their reporting. It
is based on a survey of 600
participants from 58 countries
across a range of industries.
Download here.

The Planning Survey 21 is the
world's largest survey of plan-
ning software users. Based on
a sample of 1,422 responses,
it offers an unsurpassed level
of user feedback on 21 leading
planning products. Find out
more at www.bi-survey.com
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https://bi-survey.com/top-business-intelligence-trends
https://bi-survey.com/top-business-intelligence-trends
https://bi-survey.com/planning-software-comparison
http://bi-survey.com
http://barc-research.com/research/future-of-reporting/
http://barc-research.com/research/future-of-reporting/
http://barc-research.com/research/future-of-reporting/

Business Application Research Center - BARC GmbH

Germany

BARC GmbH
Berliner Platz 7
D-97080 Wiirzburg
+49 931 880 6510

Austria

BARC GmbH
Hirschstettner Stral3e 19
/1/1S314

A-1220 Wien

+43 660 6366870
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Switzerland Rest of the World

BARC Schweiz GmbH +44 1536 772 451
TafernstralRe 22a

CH-5405 Baden-Dattwil

+41 56 470 94 34
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